LESSON 6

12 Weeks Step-By-Step
Attracting & Greating
Raving Fans!

by Carrie Wilkerson
The Barefoot Executive ™
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A Magnetic List Building Lesson: “How to Attract & Create Raving Fans’

NOTICE: You Do NOT Have the Right to
Reprint or Resell this Report!

You Also MAY NOT Give Away,
Sell or Share the Content Herein!

If you obtained this report from anywhere other than
http://www.MagneticListBuilding.com, you have a pirated copy.

Please help stop Internet crime by reporting this to:
mailto:support@MagneticListBuilding.com

© 2008-2009 Barefoot Marketing Group LLC — Carrie Wilkerson

ALL RIGHTS RESERVED: No part of this publication or any in the series shall be
reproduced or transmitted in whole or in part in any form or by any electronic, mechanical,
photocopying, or recording means, or otherwise, including information storage and retrieval
systems, without written, dated and signed permission of the author. lllegal sharing of this
material may result in a fine up to $150,000 as stated in Title 17, Chapter Five of US Code
Collection 504.

DISCLAIMER AND/OR LEGAL NOTICES: The information presented herein represents
the view of the author as of the date of publication. Because of the rate with which conditions
change, the author reserves the right to alter and update his opinion based on the new
conditions. The report is for informational purposes only. While every attempt has been made
to verify the information provided in this report, neither the author nor her affiliates/partners
assume any responsibility for errors, inaccuracies or omissions. Any slights of people or
organizations are unintentional. If advice concerning legal or related matters is needed, the
services of a fully qualified professional should be sought. This report is not intended for use
as a source of legal or accounting advice. You should be aware of any laws which govern
business transactions or other business practices in your country and state. Any reference to
any person or business whether living or dead is purely coincidental
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No matter what your product, experience, or technical knowledge, when you invest in
Carrie she invests right back in you. It truly matters to her that you succeed. In two short
weeks of an online class with text-only interaction, | went from barely speaking the
technical "language" of internet marketing, to having two landing pages operational, a plan
for modeling my business going forward, and the coolest cheerleader in
the world who just won’t LET me be overwhelmed. Now she’s offering
www.BarefootMastermind.com where | can get a regular dose of
knowledge, brilliant feedback/suggestions, and kick in the seat of the
pants inspiration? Sign me UP!

Kimberly Bates, The Better Seller Coach
www.sellmoretonight.com

Video Lessons Available At:
http://www.magneticlistbuilding.com/mlb-vids.html

Previous Lessons

Lesson #1
http://magneticlistbuilding.com/members/1-quick_start.pdf

Lesson #2
http://magneticlistbuilding.com/members/2-keep_movin.pdf

Lesson #3
http://magneticlistbuilding.com/members/3-generating_content.pdf

Lesson #4
http://magneticlistbuilding.com/members/4-newsletter_magic.pdf

Lesson #5
http://magneticlistbuilding.com/members/5-newsletter_nowwhat.pdf
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The Barefoot Executive (tm)

Working full time at home for 10+ years now, Carrie has researched and

! implemented many streams of income and VERY profitable models of
business, online and off.

As "The Barefoot Executive," Carrie and her network of friends and
associates have quickly become the definitive resource for helping others
achieve extra (or even full time) income while working from home.

As the President of the Association of Work at Home Women, Carrie is also a sought-after
speaker, coach and trainer, Carrie has more than 55,000 readers of her newsletters and
hundreds of thousands of listeners to her podcasts. If you are open to learning from a non
-Guru ... someone who is realistic and willing to help you achieve your goals...stay tuned!

Find out why your website is NOT working for you by requesting a free report
at http://budurl.com/WebsiteMistakes
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r
Homework Check Up oo /\
4\/,)
| vy,
Last Week Did You... \

Register for an account at http://FreeConferenceCall.com?
Pick a TOPIC to do your teleclass on?

Did you decide to teach SOLO or interview an EXPERT?
Setup your opt-in page?

Start promoting your call in newsletter & social media?
HOW did that feel?

> > > >

Are you still studying or are you taking action?

Introduction

Last week we talked about a single teleclass (free) being used as a lead
generator. | even gave you some examples of how | used those (and still
do) as a method for gaining targeted list members.

We also discussed the merit of generating product from those calls and
offering an affiliate product on the backend.

What if you could ramp up that method x 107??
The next two lessons will be focusing on the
method | call a Summit! This is a tele-series

designed to focus on your niche or target market.

Your results might astound you! (They did me!)
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But, but, but—I’'m new!

That’s ok! | was new when | did my series too and that’s what helped
establish me in my market!

I’m about to conduct another one of these and | cannot WAIT to see the
results (now that | KNOW what I'm doing!)

WHY do a tele-series instead of just a single call? (GOOD QUESTION)

It's a lot of work—but the opportunities for upsell, great social proof and
massive list-building cannot be rivaled with an “EVENT” vs a single call.

Here is a glimpse at my first event page at www.BarefootSummit.com

A MEGA Virtual Event brought to you by The Barefoot Executive

Wouldn't You Like to Invite 48 12 Work-at-Home
Experts into YOUR Home to Teach
You What They Know?

(I teach this method in nitty gritty detail at www. Overnight-Expert.com)

= | decided to have one class a week (via freeconferencecall.com) and
feature a different expert interview.

= | built the webpage featuring their faces, bios, websites, etc

= Then | started to promote it!

AND I DID IT FOR FREE! (GASP) - yes, it was a lot of work and yes, | did
it for free!!

Carrie, why in the world?? Well, for the same reason that | do my single
calls for free. | wanted the LIST! And—I offered an upsell. Let me explain.

© 2009 Barefoot Marketing Group LLC — All Rights Reserved http://www.MagneticListBuilding.com
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When they went to the page, it ‘sold’ them on the value of the series and
that they could listen for free. And that is absolutely the case—they just
have to put their first name and email into the registration box.

After they do so, there is a ‘thank you page’ that pops up with a one-time
offer! “We are so glad you've registered! You will love this series! But pay
close attention, because we’ve got a one-time offer for you that won'’t be

repeated!”

Then | proceed to remind them that the calls are free,

but the replays are only up for 24 hours and there are

no transcripts on the silver pass. However, if they'd like \ /
to upgrade to Platinum...they will get a downloadable

version of the call, PLUS a pdf transcript so they can \‘Q/‘I'@i.’/
have it for notes, etc. This is a ONE TIME UPGRADE ~ P
fee of $67 and INCLUDED a three month membership //

to our website (which then continued after that).

So—let’s review.

= | got to build a list

= | created a product

= | got sales on the upgrades

= | got new members to my website (recurring income)

That's a WIN-WIN-WIN-WIN proposition, don’t you think?
Carrie, that won’t work in my market...

Blah, blah, blah—NOT TRUE!! It will work in ANY market! | learned this
technique from a guy in the FITNESS market! Not only is he in the
FITNESS market, but his niche is ABS. Yep—JUST Abs!

| heard an interview with him discussing this method and within a week, he
added 4,000 names to his optin list (TARGETED ab-seekers!) and he did
about $30,000 in upsells of the recordings, etc!! Crazy, right?

So | just took his model and adapted it!

© 2009 Barefoot Marketing Group LLC — All Rights Reserved http://www.MagneticListBuilding.com



A Magnetic List Building Lesson: “How to Attract & Create Raving Fans’

(Side note: we’ve now become friends and we’ve developed a step-by-
step program for this model. However—I just started with the same basic

The optin box is KEY! This
is mandatory! You have to

let them know the ‘ tou e [

value of the series

and then tell them how to
get it! And always restate
your privacy policy in case
someone is nervous about
you ‘selling’ their info!

Who Else Wants Instant Access to G of the
World's Top Health and Fithess Minds as
They Unleash Their Secrets on How to Burn targeted

Stubborn Baby Fat and Reclaim Your Flat niche...MOMS!
Tummy, Live and Uncensored...

information I’'m
giving you. NO
JOKE!)

This model worked

B
Burm Stubborn BABEY FAT & Reclalm YOUR FLAT TUMMY Mhhj SO well for Scott

Unbelisvable line-up of health and fitness professionals
come together to create the ultimate abs resource like that he _has JUST
never befare. done it agaln!

Check this out—an
even MORE

VIDEO! Nice

| ¢

I hls 15 0 G4 va ue, buk it's yours FIREE for o Imrted 2lme IF wou ock
befare tyz page get= token down!

Tunsd Ve inw yosuir Firsd Mannes arnl Primmary Comail Acidress, Choen olek Che
TCrvss TrslAnns o 1™ Bl o Le Aessese g P irnemeelalely,

Flzase noke thot ALl of wour infarmaticn Il remaln 100% confldenzlal,

Vi Meme: |

MOTEz Wi walll ROT rent, Tracke, o relisane woun informnel fon Teoares Thid
PrArly CEi ARl EnENG = fmer,

W respect YOUKR comail privacy and hate spam with a passion.

& 2ung MOMMY AbS MAKEOWER -2m

Scott has the same process. Once you optin above for the FREE series,
you get the call details—but you also get the opportunity to upgrade to the
recordings for your permanent records. This is a popular option because
people want to download to their ipods or burn to CDs. They don’t want to
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be restricted to YOUR call time, but be able to listen at their leisure. This
model is really great at building your list but also at creating sales and a
residual product.

Look at this S A LU m
exam ple :li_k-"’._.‘lr'-:f-ti chicks

pokes; Ei.:ﬂﬂlm .ufh-.r Alwcrese™
The Divorce Niche! ------ ewsuliseme i hisks.caan Eo |[FTPE U T SN ol I S—

Your speakers It's a New Year. ..

promote your and A New, Savvy Youl
series as free

content (affiliate Imagine Inviting 5 Experts into Your Home
tagged so they to Teach You How to be Savvy in All Areas of Your Life

earn Comm|SS|OnS Mindz=t «~ Health & Wellness - Finances - Career - Relationships

Il d
on upsells) an The Savvy TeleRetreat

. E Designed for Divorced 'Women
Yes, Colleen, please register aing ta bel]

me for the Savvy TeleRetreat

that grows your list from

To Recelve all the Detalls and Call-in Information akout the Savy TeleRetraat H H |
all you need o da 1s pravide your name and amall balow. thelr aUdIenceS tOO

They earn commissions

Flrst

Masna: | and you get qualified
Email: | leads on your list!
#3 an added banus, you will also recelve Callean's waekly Sawvvy Sundeys Are yOU beginning tO

navwslatter with tips and expert advica.

see the beauty of this

model?
Cign Me Up for

The Loy ToleRotraat!

Here’s the really
GREAT part—all of the
same resources you used for your class last week—are the same ones
you’d use for this model!

** 1t Works! **
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Was my 1st success with this luck? Nope. I've since done it again
www. WildfireRally.com and generated 6,000+ new names on my list, along with a killer
product and lots of great upsells!

Assignment

A Brainstorm what other experts in your market would be great guests
for your series

A Come up with a clever title. Ours was the Barefoot Summit; Colleen
had the Savvy TeleRetreat; Scott always uses a Makeover name like
Extreme Abs Makeover or Mommy Abs Makeover

A Set a 3-4 week period to put this into place. Why not?
You can do this!!

To your magnetism!

Cavvle

Carrie Wilkerson, The Barefoot Executive ™

PS Next week—part 2 of this lesson—insider tips, strategies & tools

Want to keep up with me?

Free videos
www.YouTube.com/BarefootExec
Microblogging

www. TwitterBarefoot.com

FaceBook
http://FaceBook.com/BarefootExecutive
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